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Abstract 
The interior design industry has seen significant growth, 
driven by increasing consumer demand for personalized and 
aesthetically pleasing living spaces. This literature review 
aims to understand customer perception of interior 
designing services specifically within the context of 
residential properties in Nagpur City. By synthesizing 
findings from various academic articles, industry reports, 
and market surveys, this study identifies key factors that 
influence customer attitudes and satisfaction with interior 
design services. The review explores themes such as design 
preferences, the impact of cost and value, the role of 
professional expertise, and the influence of cultural and 
social factors on consumer choices. It also examines the 
challenges faced by interior designers in meeting client 
expectations and the evolving trends in interior design that 
are shaping customer perceptions. The findings highlight the 
importance of understanding local market dynamics and 
consumer behavior to provide tailored and effective interior 
design solutions. This study provides valuable insights for 
interior designers, industry stakeholders, and researchers, 
emphasizing the need for continuous adaptation and 
innovation to meet the diverse needs of homeowners in 
Nagpur City. 
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Introduction 
The field of interior design plays a pivotal role in shaping the 
aesthetic appeal and functionality of residential spaces, 
reflecting the evolving preferences and lifestyles of 
homeowners. In Nagpur City, as elsewhere, the demand for 
interior designing services has grown significantly, driven by an 
increasing emphasis on personalized and well-designed living 
environments. This literature review aims to explore the 
customer perception of interior designing services specifically 
within the residential context in Nagpur City. Understanding 
how homeowners perceive and evaluate these services is 
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crucial for interior designers and firms aiming to meet the 
diverse needs and expectations of their clientele. 
 
The perception of interior designing services encompasses 
various dimensions, including design aesthetics, functionality, 
cost considerations, and the overall experience of working with 
professionals in the field. Factors such as cultural influences, 
societal trends, and economic conditions also play significant 
roles in shaping customer attitudes towards interior design 
solutions. By delving into existing literature from academic 
studies, industry reports, and consumer surveys, this review 
seeks to identify key insights and trends that characterize 
customer perceptions in Nagpur City. 
 
Furthermore, the review will explore challenges faced by 
interior designers in meeting client expectations and adapting 
to evolving market preferences. This exploration is essential for 
enhancing service delivery and customer satisfaction, 
ultimately fostering a thriving market for interior design 
services in Nagpur City. By synthesizing current knowledge and 
highlighting areas for further research, this paper aims to 
contribute to a deeper understanding of consumer behavior 
and preferences in the context of residential interior design. 
 
Objectives of the study 

• Examine the factors influencing customer preferences 
for interior designing services in residential properties 
in Nagpur City. 

• Identify the most valued aspects of interior design, 
such as aesthetics, functionality, and customization 
options. 

• Assess how customers perceive the quality of interior 
design services provided in Nagpur City. 

 
Research methodology 
This literature review adopts a systematic approach to examine 
customer perception of interior designing services in Nagpur 
City. The research methodology involves a comprehensive 
search and review of academic journals, industry reports, and 
relevant publications from reputable databases such as JSTOR, 
Google Scholar, and ProQuest. The selection criteria prioritize 
studies and articles that specifically address customer 
attitudes, preferences, satisfaction levels, and challenges 
related to residential interior design in urban settings, with a 
focus on Nagpur City where available. Keywords including 
"interior design," "customer perception," "residential 
properties," and "Nagpur City" were used to identify relevant 
literature. The analysis synthesizes findings to identify 
common themes, trends, and insights regarding factors 
influencing customer perception, including design aesthetics, 
service quality, cost considerations, and cultural influences. By 



Journal of Namibian Studies, 38 S1 (2023): 2297-2303        ISSN: 2197-5523 (online) 

 

2299 
 

critically examining existing literature, this study aims to 
provide a comprehensive overview of customer perceptions 
towards interior designing services in Nagpur City, offering 
valuable insights for practitioners, businesses, and researchers 
in the field. 
 
Literature review 
In his 2014 study report, Robert Haddad argues that many 
designers struggle to put design into words because so much 
of it is unconscious and intuitive. As a result, they depend on 
metaphors and implicit knowledge instead of using explicit and 
logical reasoning. He lays forth the three primary worries of his 
clients: The importance of research in interior design can be 
explained by saying that these factors—quality, timeliness, and 
budget—depend on the client's level of familiarity with the 
firm's identity, operations, length of time in business, office 
location, service offerings, and consultants and other 
professionals that will be involved in the project. They are 
going to be curious about successful, comparable initiatives 
that have been completed recently. 
 
According to the Institute of Logistics and Aviation 
Management (2015), those who work in the field of interior 
design plan, design, and decorate buildings and other interior 
spaces. ILAM predicts a 5% increase in the demand for interior 
designers over the next decade, citing the growing importance 
of the field as evidence that the Indian market is prepared to 
take on new talent and the profession's status as one of the 
most promising new industries in the country.  
 
According to Floma (2017), 36387 Indian designers were a part 
of the survey that was performed by the Confederation of 
Indian Industry (CII). Interior, landscape, and furniture design 
accounted for 10.17 percent of these designers. After gaining 
experience in architecture, many designers are now 
specialising on interior design.  
 
According to Anuj Prasad (2018), consumers have a strong 
preference for items that show they understand and relate to 
their wants and struggles. Design, he says, is "a great tool to 
solve consumer/user problems which have origin from their 
socio-cultural-economic background" and also adds beauty to 
everything.  
 
The first step towards a decent lifestyle is a well-designed 
house, and Indians today desire their homes to be opulent and 
comfortable (Inventia, 2018). More and more, Indians are 
developing a taste for high-end lifestyles. Therefore, the 
interior design market in India is booming, and it's easy to see 
why: Indian homeowners, particularly young people, are picky 
and meticulous. The Indian interior design market is booming, 
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thanks to shifting consumer preferences and evolving Indian 
lifestyles. The industry has been seeing a 30–40% expansion 
rate over the previous several years. 
 
Design is not something that exists in a vacuum, according to 
Parushni Aggarwal (2018). People are the focal point of the 
design. Everyone has their own unique style of interacting with 
designs. While some people would want their homes to be 
uniquely decorated to showcase their personalities, others 
may choose to stick to a more traditional style. Things like 
consumer tastes and fashion fads move at a breakneck pace. 
Reading is the only means of remaining current.  
 
The word "interiors" is commonly abused by newcomers 
(Livspace, 2018). The common perception of house interior 
design is limited to the selection of furniture, wall paint 
colours, and modular kitchen layouts. But it couldn't be farther 
from the truth. Designing places that serve both practical and 
aesthetic purposes is at the heart of interior design, which 
encompasses a wide range of activities (furniture and décor, 
modular kitchens, closets, storage (including TV units), false 
ceilings, flooring, electrical, and more).  
 
In 2018, Vicky Mc Clymont: Instagram has become an integral 
part of both the way clients convey their brief and the way 
users engage with the rooms they rent. Introducing the Insta-
interior. More and more, customers are giving designers free 
reign to do anything they want, as long as it's "Instagram 
worthy." Customers and customers are shown a certain way of 
life via interior design, and Instagram users show their 
audience a version of that existence, whether it's real or not. 
 
According to Pooja Solanki's (2019) account, "it is no longer 
enough to just know design." Its influence on organisational 
behaviours and its role in marketing must be acknowledged. 
Adding coursework in fields like as anthropology, marketing, 
and psychology to a designer's curriculum is essential. My 
fellow interior designers and I depend on the two most popular 
platforms: Instagram and Pinterest. The one drawback, in my 
opinion, is that the design is being copied and reproduced to 
get the same effect, thanks to the social media revolution. 
Because of this, the design becomes unoriginal as well.  
 
According to Scott Peterson (2019), less customers are visiting 
physical businesses to peruse merchandise because of the 
abundance of accessible alternatives online. Customers may 
narrow their search online before they ever step foot in the 
store, making their shopping experience more efficient and 
reducing their overall time spent there. One possible 
explanation for the dramatic uptick in interest in style and 
design is the proliferation of social media.  
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According to the renowned Bangladeshi interior design 
business Tilottoma (2019), it is crucial to make sure the client 
is happy with the final product. It provides a number of 
considerations for the same, such as: 1) Have a lengthy 
discussion about the project 2) Permit them to participate in 
the design process as much as possible while it is running. Keep 
the client's dignity 4. Maintain vigilance over your online 
personas 5. Master the art of handling reviews.  
 
Revenue (2019) Christiana Coop, co-founder of Hygge & West, 
says that being distinctive is all about showcasing your 
personality. People are making their houses into "stories" and 
"expressions of who they are," according to Forbes. Putting 
your happiness first is more essential than following the latest 
trends on social media or in publications.  
 
In the year 2020, India: The per capita land consumption is 
steadily declining as a result of increasing population and a 
fundamental change in family arrangements, moving away 
from joint to nuclear households. So, making the most of the 
available space is not only a matter of personal preference; it 
is an absolute need. As a result of these changes, interior 
design is quickly becoming a popular choice for those who are 
naturally gifted in the arts. The field of interior design offers a 
wide variety of job options, including those in the following 
fields: furniture design, lighting design, kitchen design, 
architecture, architectural technology, textile design, styling, 
and production design. 
 
Research gap 
While there exists a considerable body of literature on 
consumer behavior and preferences in interior design services, 
there is a noticeable dearth of studies specifically focusing on 
Nagpur City within the Indian context. Most existing research 
tends to concentrate on metropolitan cities or global trends, 
often overlooking the unique socio-cultural dynamics and 
consumer behaviors prevalent in smaller urban centers like 
Nagpur. Additionally, there is a lack of comprehensive studies 
that systematically examine the factors influencing customer 
perception of interior designing services in residential 
properties specifically within Nagpur City. This gap is crucial as 
it limits our understanding of how local preferences, economic 
conditions, and cultural influences shape homeowner 
decisions when hiring interior designers. Furthermore, there is 
a need for research that explores the challenges faced by 
interior designers in meeting client expectations and adapting 
to local market demands in Nagpur City. Addressing these gaps 
would not only contribute to the existing knowledge base but 
also provide practical insights for enhancing service delivery 
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and customer satisfaction in the interior design industry within 
Nagpur City. 
 
Conclusion 
This literature review has explored the landscape of customer 
perception regarding interior designing services in Nagpur City, 
shedding light on key factors influencing homeowner decisions 
and satisfaction levels. The findings underscore the 
significance of design aesthetics, functionality, and cost 
considerations as pivotal elements shaping customer 
preferences in residential interior design. Cultural and social 
influences emerge as important determinants, influencing 
design choices and expectations among homeowners in 
Nagpur City. 
 
Despite the valuable insights gained from existing literature, 
there remains a notable research gap concerning localized 
studies specifically focused on Nagpur City. The lack of 
comprehensive research limits our understanding of how local 
socio-economic factors and cultural nuances impact customer 
perceptions and behavior in the interior design market. Future 
research should aim to address these gaps by conducting 
empirical studies that delve deeper into the unique dynamics 
of Nagpur City's residential interior design sector. 
 
Moreover, the review highlights the challenges faced by 
interior designers in meeting diverse client expectations and 
adapting to evolving market trends. Recommendations for 
industry stakeholders include enhancing communication 
strategies, fostering creativity in design solutions, and 
integrating sustainable practices to align with increasing 
consumer demands for eco-friendly and functional living 
spaces. 
 
In conclusion, this literature review serves as a foundational 
resource for understanding customer perception of interior 
designing services in Nagpur City. By bridging existing 
knowledge gaps and providing actionable insights, this study 
aims to inform strategic decision-making among practitioners, 
businesses, and policymakers in the local interior design 
industry. Continued research and innovation are essential to 
meet the evolving needs of homeowners and ensure 
sustainable growth and satisfaction within Nagpur City's 
vibrant residential market. 
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