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Abstract : 

This investigates what time means for how much voyagers 

partake in their excursions. This study took a gander at 

what new innovations mean for the manner in which new 

vacationers act, how significant portable innovation is to 

the travel industry business, and how the pattern of cell 

the travel industry is having an impact on the manner in 

which sightseers travel. It additionally took a gander at 

what these progressions have meant for the utilization of 

PDA applications in the travel industry, to attempt to sort 

out how they have impacted the manner in which 

individuals appreciate the travel industry. This study was 

supported by a quantitative and subjective examination. 

An overview of 110 Pune sightseers who utilized 

applications and meetings with supervisors of portable 

application improvement gatherings, as well as a survey 

of studies, were utilized. The main end is that cell phones 

and versatile visit applications can change an explorer's 

involvement with a major way. Travelers imagine that cell 

phones have had an impact on the manner in which they 

get things done and how they feel, particularly with 

regards to social applications that let them keep in contact 

with their loved ones and cause them to feel more secure. 

 
Keywords: The travel industry, the vacationer experience, 

applications, and portable applications. 
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Cell phones are the freshest thing in the vacationer business 

and a reality of the 21st 100 years (Malmir et al., 2017), as 

cell phones have become significant devices for voyagers to 

use in a dubious world. They are a significant piece of the 

business and achieve a great deal of changes that may 

likewise influence different organizations, for example, the 

travel industry, which has been hit hard by the peculiarity of 

portable the travel industry, which is a totally recent fad in 

the travel industry field (Kenteris et al., 2009).For this 

explanation, we want to find out about how cell phones and 

versatile visit bundles (MTAs) influence the voyager 

experience. We likewise need to understand what the 

primary reasons are for utilizing visit applications and how 

valuable and costly they are believed to be, (for example, 

making it more straightforward to purchase tickets, track 

down cafés, courses, and guides at the destination).This 

study is an exploratory review in light of a survey of the 

writing. It takes a gander at how the traveler market has 

changed lately and what the latest mechanical changes have 

meant for it. Thus, through this examination, we took a 

gander at what new innovations mean for the way of 

behaving of new vacationers, how significant versatile 

innovation is to the travel industry, and how the ascent of 

cell the travel industry is having an impact on the manner in 

which individuals travel, all fully intent on understanding 

how Portuguese sightseers act specifically. Then, we took a 

gander at what these progressions have meant for the 

utilization of mobile phone applications in the travel 

industry. We did this to attempt to sort out what they will 

mean for the movement experience. 

2 Writing Survey 
 

Data and correspondence innovations (ICTs) significantly 

affect the travel industry business all in all (Buhalis and 

Regulation, 2008), making another age of vacationers 

(Buhalis and Costa, 2006). Stamboulis and Skayannis (2003) 

say that mechanical advances have changed how the travel 

industry labor and products are made and utilized. ICTs have 

turned into a significant piece of the entire excursion. 

Voyagers use innovation to make their encounters more 

extravagant (Gretzel and Jamal, 2009) and to co-make 

better private encounters (Prahalad and Ramaswamy, 

2004).By utilizing innovation to its maximum capacity, it is 

feasible to make seriously fascinating traveler stories for 

new visitors who are continuously searching for a 
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justification for their movements (Buhalis and Costa, 2006). 

Encounters have forever been a significant piece of 

scholastic concentrate on the travel industry, particularly 

with regards to sorting out the reasons and implications that 

vacationers provide for their encounters with regards to 

daily existence in cutting edge industrialized social orders 

(Uriely, 2005). The movement experience is "an individual's 

emotional assessment and present cycle (i.e., full of feeling, 

mental, and conduct) of occasions related with their 

explorer exercises, what begins previously (i.e., arranging 

and preparing), during (i.e., at the getaway destination), and 

later (i.e., recalling) the excursion." (Tung and Ritchie, 2011, 

p.1369).Technology has transformed the world into a 

worldwide town, making betting an increasingly more 

significant piece of life. These progressions are additionally 

significantly affecting travelers. The new ICT innovation has 

given the vacationer business better approaches to get 

things done. As Koo et al. (2016) bring up, "savvy the travel 

industry objections" has made considerable progress in a 

short measure of time. This is on the grounds that the travel 

industry business is one of the most valuable regions where 

information assortment is utilized a ton from a useful and 

business point of view.Tourism organizations and objections 

need to reevaluate and yet again characterize their 

associations with this new "species" of clients as a result of 

how they interface with one another. This implies that they 

need to work on their gear to address every client's issues. 

2.1 Why versatile innovation is significant in the travel 

industry business. 

In the traveler business, there is a reasonable pattern 

toward utilizing cell phones. Portable Travel Patterns 2019 

says that 61% of voyagers "quite often" or "a couple of 

times" utilize a telephone application to book a flight, and 

62% of explorers feel that having the option to book 

lodgings through movement applications is significant. E- 

the travel industry came about on account of this pattern of 

consolidating ICT and the travel industry. It very well may be 

considered digitizing the cycles and worth chain that are all 

important for the travel industry (Werthner and Klein, 

1999). Thus, e-the travel industry is another worldview in 

the field that has changed business systems, the installment 

chain, and the essential connections between the various 

individuals associated with the cycle. Emek (2014) says that 

cell phones have impacted the manner in which clients act 
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since they are presently more associated constantly. (Wang 

et al., 2012) says that the new PDAs' capacities help a ton of 

applications and make them work better overall. They can 

be utilized rapidly as a movement instrument, to track down 

data about the travel industry, and to design trips (Hsu and 

Lin, 2015; Tan, 2017).(Rakestraw et al., 2013) In light of the 

fact that cell phones have a portion of similar parts as PCs, 

they can be changed and tweaked to address the issues of 

various individuals. (Wang et al., 2012) It is likewise 

conceivable to gain admittance to a large number of 

administrations, for example, customized data looking, Web 

use, and route. Persaud and Azhar (2012) express that for 

clients, cell phones are presently not simply helpful 

specialized instruments; they are likewise a piece of their 

identity as individuals. 

2.2 How Convenient The movement business Became 
 

By 2011, it was ordinary that flexible organizations and 

applications, which were procuring distinction by then, 

would have a lot of critical worth in the electronic market, 

and numerous thought that they would quickly override the 

usage of more standard PC applications (Portolan et al., 

2011), no perspiration of direction of adaptable applications 

(Tan, 2017).With the climb of cells and PDA plans in the 

years that followed, this market segment became truly 

outstanding all through the whole presence of client 

development (Kennedy-Eden and Gretzel, 2012). Most of 

the clients in this market segment solid areas for are, and 

prepared to endeavor new things (Tan, 2017).This change 

was made possible by the way that people who included 

new headways quickly embraced new principles and 

organizations as an extent of how well they could deal with 

their normal obligations. Appropriately, how people use 

their phones reliably genuinely influences various things. 

They show up in all bits of a customer's life, both masterfully 

and from my perspective, and are a piece of even the most 

notable tasks, like shopping, searching for records, or going 

out to reliably work. Thusly, voyager direct has in like 

manner changed (Wang et al., 2014), which has provoked 

many changes in the business (Mo Kwon et al., 2013).(Oh et 

al., 2009) considering the way that movement industry is a 

nomad business, the flexible age gives the business and the 

real tourists essentially more open door than a fundamental 

information channel. With the help of phones, participating 

in a large  number administrations is presently  possible. 
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Right when advancement is used in all bits of an excursion, 

it shows that clients are better taught and more included. 

They can go probably as their own movement organizers 

and set up altered trips (Werthner and Ricci, 2004). Taking 

into account this, the business needs to know the current 

status of the craftsmanship in this market and pick 

extraordinary business prospects (Kennedy-Eden and 

Gretzel, 2012). This is shown by the noticeable quality of 

MTAs, which is causing changes in how the development 

business functions and how people move that have never 

been seen (Lu et al., 2015). The groups are starting a 

superior way to deal with use cells while in a rush. It's 

characterized "m-journeying," and it incorporates using 

applications made for PDAs to help travelers with their 

development and sports in a specific spot (da Silva and da 

Rocha, 2012).Because of this, phones are essentially 

influencing the way areas, central focuses, and standard 

wellsprings of pioneer information work to meet the 

changing necessities of explorers, who need fast permission 

to significant information and sight and sound substance (de 

Pablos et al., 2011). 

2.3 Purpose behind the Use of Mobile Technologies in 

Travel 

Programs have a great deal of advantages, yet one that 

stands apart is that they give clients admittance to elite 

administrations made conceivable by versatile innovation. 

These administrations take into consideration extremely 

captivating client audits (Yu, 2013). Cell phones likewise give 

voyagers quick admittance to data about the climate, 

lodgings, spots of interest, and transportation, all of which 

can influence their excursion (No and Kim, 2014). They 

approach an extensive variety of data through portable 

applications, which permits them to fix issues rapidly, share 

their accounts, and monitor recollections (Wang et al., 

2012). Admittance to these wellsprings of data and 

examination has prompted changes in how individuals think 

and act, with an emphasis on more opportunity, greater 

plans with less preparation, and better travel (Wang et al., 

2016).The sensation of (in)safety is significant for telephone 

and MTA clients, similar to their different expectations and 

dreams (contingent upon how they appreciate visit). The 

expense of cash and time is likewise high for these 

purchasers, and when a client is under pressure, they might 

pursue choices in light of how they feel as opposed to what 
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is best for them (Buhalis, 2003).In along these lines, we can 

say that voyagers' needs with regards to utilizing cell phones 

and, likewise, MTAs are firmly connected to how the 

product is seen, or at least, how agreeable, valuable, and 

useful it is (Kim et al., 2008). Tussyadiah and Wang (2016) 

say that cell phones are venture friends that go with and 

help voyagers, making their excursions more fun.(Hopken et 

al., 2010) There are various thoughts regarding the reason 

why individuals use cell phones, for example, the way that 

they can assist travelers with tracking down their direction 

on the outing and at their objective. A few creators have 

come to similar discoveries. Okazaki et al. (2015) found that 

the principal reasons individuals use MTAs are speed and 

admittance to data, tracking down fascinating surveys, 

lodgings, and eateries, and moving input or making a move 

immediately, as explorers need convenient data. Wang et al. 

(2014) thought of a rundown of 12 reasons, including 

making companions, having some good times, keeping in 

contact and informed, tracking down cafés, and remaining 

safe. 

3. Research Methodology 
 

The quantitative exploration philosophy was utilized in this 

review to more readily figure out individuals' discernments 

and mentalities toward MTAs. An electronic overview with 

shut finished questions was led with 111 respondents, 110 

of whom gave legitimate information. Given the mobile 

innovation climate and the movement and the travel 

industry part of the Facebook bunches where the overview 

was disseminated, members are thought to be an example 

of individuals who travel and utilize portable innovation. 

Subsequently, information investigation was restricted to 

voyagers who utilized portable innovation. 

Before the hands on work, the polls were pretested with five 

voyagers to work on the succession, discernment, and 

comprehension of the inquiries. Subsequently, the request 

and sequencing of the inquiries were changed, and the 

sentence development worked on the proclamation's 

clearness. 

3.1 Data collection and sampling 
 

The review focused on Pune region sightseers who are right 

now utilizing or have recently utilized mobile travel 

applications at least one phases. Given the absence of 
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public information on the quantity of vacationers utilizing 

mobile travel applications, the example depended on the 

absolute number of Pune area sightseers utilizing cell 

phones, as revealed by the Marktest media 

communications indicator (Grupo Marktest, 2018). As per 

the Marktest broadcast communications gauge (as of July 

2017), 6.5 million individuals own a cell phone. Guys have 

the most elevated pace of cell phone infiltration, trailed by 

youngsters (96.6% between the ages of 15 and 24) and the 

upper and working classes (91.4%). 

The objective was to work with a 95% certainty level and a 

room for mistakes of 9.34 concerning the populace, 

characterizing an example gathered from the 110 

respondents in light of the populace distinguished. 

The study technique was utilized to gather information, with 

a poll dispersed and addressed on the web. The survey was 

made utilizing the Google Structures stage and 

appropriated to a few the travel industry and travel-related 

Facebook gatherings. Since respondents were selected by 

requesting individuals who are individuals from explicit the 

travel industry bunches on Facebook, it isn't ensured that 

the people who are not individuals from the Facebook 

gatherings will have an equivalent chance to answer. The 

survey contained just shut finished inquiries to the response 

choices introduced, and questions arranged utilizing a five- 

point Likert scale. 

Fully intent on surveying the Pune locale vacationers 

populace's insights and perspectives toward the utilization 

of MTAs, the poll was isolated into four segments: (1) 

information and use, (2) inspirations for use, (3) snapshots 

of purpose, and (4) level of fulfillment, influence on 

experience, and worth. 

A few inquiries were intended to inspire segment data from 

respondents, while two prohibition questions were 

incorporated to choose just the people who had gone on a 

relaxation outing and utilized MTAs. 

4 Data analysis and discussion 
 

There are 110 individuals in the example. Gender 

distribution was 43.64% female and 56.36% male 

respondents. The respondents' typical age was 37.78 years 

(middle = 37.50), going from 22 to 73 years. Age X (ages 39- 

54) is subsequently the essential respondent's age. 
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Regarding training, 50.9% of respondents had a four year 

certification, and 32.7% had a graduate degree. 
 

Gender 

 Respondents %age 

Male 62 56.36 

Female 48 43.64 

 
 

By far most of respondents (92%) travel no less than one 

time each year: 34.5% travel once, 57.3% travel two to 

multiple times, and 8.3% travel in excess of multiple times. 

The most incessant number of, still up in the air by mode 

esteem (Mo = 2), is somewhere in the range of 2 and 5 

outings each year. 97 out of 110 respondents (88.2%) knew 

all about some MTAs, and just four (2.7%) had never utilized 

any MTA. Of the 93 respondents who had utilized MTAs, 20 

(18.2%) had done as such somewhere in the range of one 

and multiple times, 22 (20.0%) had done as such 

somewhere in the range of five and multiple times, and 51 

(46.0%) professed to have done so in excess of multiple 

times (taking into account all outings they had made since 

utilizing MTAs). 

4.1 Essential Explanations behind Utilizing MTAs 
 

4.1.1 information and application alluding to Travel 

Portable Applications. 
 

Knowledge and application referring to 

Travel Mobile Apps. 

 Respondents %age 

Fundamental 

Awareness (basic 

knowledge) 

 

 
26 

 

 
23.64 

Novice (limited 

experience) 
 

33 
 

30 

Intermediate 

(practical application) 
 

34 
 

30.91 

Advanced (applied 

theory) 

 
12 

 
10.91 

Expert (recognized 

authority) 
 

5 
 

4.55 

 
 

Pune tourists used MTA as to know knowledge and 

application referring to Travel Mobile Apps as Fundamental 
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Awareness (basic knowledge) 23.64% ,Novice (limited 

experience) 30%, Intermediate (practical application) 

30.91%, Advanced (applied theory) 10.91% and Expert 

(recognized authority) 4.55%. These findings are also 

consistent with previous research, which found that 

travelers' smartphone needs are closely related to 

perceived utility, which includes convenience, effectiveness, 

and productivity (Kim et al., 2008; Okazaki et al., 2015; 

Wang et al., 2014). 

4.1.2 Performance / Expectancy 
 

  
 
 

Travel Mobile apps 

enables me to 

accomplish tasks 
more quickly 

 
 
 
 

Using Travel Mobile 

apps increases my 

productivity 

 
 
 
 

Travel Mobile apps 

are clear and 

understandable 

 
 
 

Learning and 

operating Travel 

Mobile apps is 
convenient to me. 

Development 

aspects such as 

(gathering 

requirements, 

prioritization, 

documentation) of 
Travel Mobile apps 

 
 
 

I worry about the 

substandard 

performance of 
travel mobile app 

 
 
 

Travel Mobile App 

does not provide me 

the level of benefits 
that I expect 

 
I would prefer to 

have multiple single 

purpose apps rather 

than one universal 

app that combines 
all features. 

 Responde %age Responde %age Responde %age Responde %age Responde %age Responde %age Responde %age Responde %age 

Strong disagree 3 2.73 6 5.45 3 2.73 4 3.64 4 3.64 2 1.82 5 4.55 8 7.27 

disagree 7 6.36 17 15.45 3 2.73 4 3.64 22 20 6 5.45 8 7.27 9 8.18 

Disagree Somew 4 3.64 3 2.73 11 10 3 2.73 10 9.09 11 10 21 19.09 9 8.18 

Undecided 10 9.09 11 10 6 5.45 23 20.91 18 16.36 39 35.45 9 8.18 29 26.36 

Agree Somewhat 24 21.82 26 23.64 31 28.18 15 13.64 23 20.91 24 21.82 30 27.27 16 14.55 

Agree 47 42.73 33 30 36 32.73 41 37.27 31 28.18 23 20.91 18 16.36 23 20.91 

Strongly agree 15 13.64 14 12.73 20 18.18 20 18.18 2 1.82 5 4.55 19 17.27 16 14.55 

 

Travel Mobile apps enables me to accomplish tasks more 

quickly (56.37%), Using Travel Mobile apps increases my 

productivity(42.73%),Travel Mobile apps are clear and 

understandable(50.91%), Learning and operating Travel 

Mobile apps is convenient to me (55.45%), Development 

aspects such as (gathering requirements, prioritization, 

documentation) of Travel Mobile apps are important to 

me.(30%), I worry about the substandard performance of 

travel mobile app(25.46%), Travel Mobile App does not 

provide me the level of benefits that I expect(33.63%) and I 

would prefer to have multiple single purpose apps rather 

than one universal app that combines all features.(35.46%) 

 

4.2 The Essential Benefits of MTAs 
 

One more benefit is the capacity to sort out and arrange for 

which approves the distinguished inspirations, as it is 

feasible to infer that explorers look for arrangements with 

prompt and useful reactions, as well as working with 

errands related with the arranging stage that should be 

possible during the excursion, like tracking down a café or 

buying access to a landmark or fascination. 

These discoveries support the worries raised by Wang et al. 

(2016): Travelers accept that cell phones have modified 

their exercises and feelings, especially using social 
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applications. They permit clients to keep in contact with 

loved ones while additionally expanding security. One more 

variable that drives sightseers to utilize cell phones and 

straightforwardly affects their movement experience is the 

utilization of data administrations, for example, Google 

Guides and Cry, where mobile stages are seen to be basically 

as great as or better than their site partners. This is 

additionally predictable with past examination on the effect 

of innovation and cell phones' capability to fundamentally 

impact the traveler experience (Yu et al., 2018). As per 

Neuhofer et al. (2013), encounters have changed 

emphatically over the most recent couple of years. 

Innovation is a basic part in co-making present day 

encounters in the travel industry and friendliness, as well as 

a critical part in adding a more customized touch, expanding 

connections and commitment, growing more significant 

connections, and enhancing the worldwide experience. Cell 

phones, for instance, work with the travel industry 

encounters and associations with local people, permitting 

vacationers to have significant and real encounters (Huang 

et al., 2017; Wang et al., 2012). 

Mobile innovation enables travelers by impacting their way 

of behaving and working on their encounters in a proactive, 

logical, and customized way (Tussyadiah and Wang, 2016). 

Thus, they are basic in helping vacationers to deal with their 

movement encounters all the more productively and 

actually (Yu et al., 2018). 

This paper likewise uncovered that this development 

happened throughout the span of 10 years. Thus, it is 

normal that a similar pace of improvement will be kept up 

with from now on. The discoveries underline the 

significance of concentrating on the development of 

movement applications' effect on the vacationer 

experience, as well as the significance of understanding the 

genuine utilization of MTAs by their clients to comprehend 

the effect they have on movement and the travel industry. 

The MTA business is quite difficult for the travel industry 

since it is basic to stay aware of the speed of clients' 

requirements and wants. 

The accompanying suggestions were created in view of the 

review's discoveries and the recently referenced references. 

1. The primary reasons individuals use travel applications 

are for comfort, viability, and efficiency. 
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2. The primary benefits of utilizing travel applications are 

their openness, data, and comfort. 

3. Travel applications are significantly having an impact on 

the manner in which individuals travel. 

4. Cell phones can possibly change traveler encounters by 

expanding availability and admittance to data while likewise 

expanding clients' feeling of safety. 

5. Conclusion 
 

This exploratory review saw how travel applications can 

impact travel encounters. This study found that cell phones 

are changing the vacationer scene by endeavoring to meet 

the changing necessities of travelers who require high 

velocity admittance to pertinent data and interactive media 

content (de Pablos et al., 2011). New explorers are their 

own travel planners, looking for customized encounters and 

accessing administrations and data through their cell 

phones whenever and from any area (Werthner and Ricci, 

2004). The manner in which travelers live and encounter an 

objective has changed because of mobile applications (de 

Pablos et al., 2011). MTAs assume a conclusive part in this 

specific circumstance. 

Portable the travel industry is a fresher pattern (Kenteris et 

al., 2009), yet it has made ready for different 

administrations at all phases of the excursion, keeping 

vacationers educated and involved. Cell phones have arisen 

as the most recent pattern in the travel industry. New the 

travel industry administrations in view of new advances give 

vacationers more prominent adaptability and permit them 

to deal with their outings independently (Goodness et al., 

2009). 

References : 
 

• Buhalis, D. (2003). eTourism: Information technology for 

strategic tourism management. Pearson Education. 

• Buhalis, D., & Costa, C. (Eds.). (2006). Tourism business 

frontiers: Consumers, products and industry. Butterworth- 

Heinemann. 

• Buhalis, D., & Law, R. (2008). Progress in information 

technology and tourism management: 20 years on and 10 

years after the Internet—The state of eTourism research. 

Tourism Management, 29(4), 609–623. 

• da Silva, A. C., & da Rocha, H. V. (2012). M-traveling: Mobile 

applications in tourism. International Journal for Infonomics, 

5(3–4), 618–630. 



Journal of Namibian Studies, 33 S3 (2023): 5147-5160 ISSN: 2197-5523 (online) 

5158 

 

 

• de Pablos, P. O., Tennyson, R. D., & Zhao, J. (Eds.). (2011). 

Global hospitality and tourism management technologies. 

Business Science Reference. 

• Emek, M. (2014, August 1–3). Digital detox for the holidays: 

Are we addicted? In C. Kerdpitak, A. Benabdelhafid, K. Keuer, 

& G. Nartea (Eds.), Proceedings of European Academic 

Conference on Business Tourism & Apply Sciences in Europe 

& America. The Brunel University. 

• Gretzel, U., & Jamal, T. (2009). Conceptualizing the creative 

tourist class: Technology, mobility, and tourism experiences. 

Tourism Analysis, 14(4), 471–481. 

• Grupo Marktest. (2018, January 30). 3 em 4 utilizadores de 

telemóvel usa smartphone [3 in 4 mobile users use a 

smartphone]. 

https://www.marktest.com/wap/a/n/id%7E2350.aspx 

• Höpken, W., Fuchs, M., Zanker, M., & Beer, T. (2010). Context- 

based adaptation of mobile applications in tourism. 

Information Technology & Tourism, 12(2), 175–195. 

http://www.marktest.com/wap/a/n/id~2350.aspx
http://www.marktest.com/wap/a/n/id~2350.aspx


Journal of Namibian Studies, 33 S3 (2023): 5147-5160 ISSN: 2197-5523 (online) 

5160 

 

 

• Hsu, C.-L., & Lin, J. C.-C. (2015). What drives purchase 

intention for paid mobile apps? An expectation confirmation 

model with perceived value. Electronic Commerce Research 

and Applications, 14(1), 46–57. 

• Huang, C. D., Goo, J., Nam, K., & Yoo, C. W. (2017). Smart 

tourism technologies in travel planning: The role of 

exploration and exploitation. Information & Management, 

54(6), 757–770. 

• Kennedy-Eden, H., & Gretzel, U. (2012). A taxonomy of 

mobile applications for tourism. E-Review of Tourism 

Research, 10, 47–50. 

• Kenteris, M., Gavalas, D., & Economou, D. (2009). An 

innovative mobile electronic tourist guide application. 

Personal and Ubiquitous Computing, 13(2), 103–118 


