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ABSTRACT

Sustainable development involves resource preservation and
development. Sustainable development meets the requirements of
current and future generations evenly. Sustainable tourism research
and development are still relevant in an uncertain and complicated
global world. The Otlier test determined whether data might disturb
the following analysis strategy. If the minimal sample assumption
holds, exclude outlier data. This study will screen participants beyond
10% of the planned minimum sample data limit. Standard factor
loadings in individual measurement models exhibit impairment but
stabilize at 0.60 or higher. Hence, the observed items measure latent
variables in independent and dependent constructs consistently and
significantly. Standard factor loadings in individual measurement
models exhibit impairment but stabilize at 0.60 or higher. Hence, the
observed items measure latent variables in independent and
dependent constructs consistently and significantly. Standard factor
loadings in individual measurement models exhibit impairment but

stabilize at 0.60 or higher. Hence, the observed items measure latent
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variables in independent and dependent constructs consistently and
significantly

Keywords: SEM, indicator test, product, tourist, sustainable.

INTRODUCTION

Indonesia's tourism potential can boost tourism destinations. This
provides potential for tourism expansion and community needs. Travel
is a main demand for the upper middle class and secondary for most
groups, as multicausal social stress increases. (Huijbens, 2020). Indonesia
expects 20 million international and 270 local tourists in 2019. This target
seeks a 15% GDP or 260 trillion foreign exchange contributor. Tourism
intends to employ 12.6 million non-productive residents and increase
competitiveness for 30 years. (Rahakbauw et al., 2017; Suhartanto, 2020;
Susilawati, 2020).

According to the Central Bureau of Statistics (2021), domestic
(archipelagic) tourists have become the hope and driving force for
Indonesian tourism during the COVID-19 pandemic and a fall in foreign
tourists.

Tourism will contribute 4.3% to the 2022 GDP. 4.2% greater than
projected 2021 achievement.

Domestic tourists are a valuable asset for the tourism industry, therefore
grounded archipelago (local) destinations, especially for indigenous
people, must be revolutionized. The government has grounded the
tagline "Proud of Traveling in Indonesia". This targets local middle- and
upper-class tourists who generally vacation abroad and wish to explore
local destinations and travel Indonesia. CNN (2020).

Product quality is also crucial because the tourism business relies on it to
sell associated tourist locations. Better tourism products also increase
tourists' choice of linked places. Several prior studies found that
destination product quality positively impacts tourist decisions (Dahiya
& Batra, 2016; Hikmah et al., 2018). Hence, tourism product quality must
be improved.
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This study's three strategies—social media, destination image, and
product quality—are projected to increase tourist destination choices.
This helps Tourist Destination Areas sustain tourist visitation (DTW).
Consequently, tourism can continue to provide substantial state
revenues.

Gorontalo's Tourist Destination Area (DTW) will host this study.
Because there are still many misconceptions that the tourism business in
this province primarily relies on natural beaches, lakes, and local culture,
researchers are interested in exploring this site as a research location
(see Figure 1.2). This study attempts to: To examine how tourist
decisions affect the sustainability of tourist visit levels in Gorontalo's
tourism sites (DTW). To determine the impact of social media on tourist
decisions and the sustainability of Gorontalo's tourism sites (DTW). (L.
Gao & Bai, 2014; Wen, 2009; Yeung, Morris, 2001).

This comparative study that tests a structural model that combines these
four concepts (media social, destination image, destination product,
tourism sustainability) is expected to make a significant theoretical
contribution to strategic management literature, especially sustainable
tourism, by advancing understanding of the role of social media and its
influence on destination images and products in travel decisions. This
study analyzes new and existing tourism destinations. Sustainable
Tourism

A long-term travel notion is sustainable tourism. For the ecological,
social, culture, and economy of locals and tourists, now and in the future.
2021). According to (Arida, 2016:19), sustainable tourism is rapidly
growing, including the flow of accommodation capacity, local
population, and the environment, where tourism development and new
investments in the tourism sector should not have a negative impact and
can blend with the environment if we maximize the positive and
minimize the negative.

Sustainable tourism research and development are still important in an
uncertain and complex global society (Benur & Bramwell, 2015;
Bramwell & Lane, 2012; Fodness, 2017; Sharpley, 2009). Sustainable
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tourism research still needs to reflect the whole scope of sustainability
and related challenges, according to experts (Su et al., 2019; A. Weaver,
2017). While over a decade ago (Sharpley, 2009)(p. 5) noted that
sustainable tourism research has "very limited evidence of its relevance
in practical situations," persistent conflicts have hampered its ability to
link meaningfully with field practice. According to (Buckley, 2012:528),
the tourist industry has yet to achieve social and environmental
sustainability despite being identified over forty years ago. Sustainable
tourism and development are still hotly debated ideologically and
politically. This has led to many interpretations and definitions to
encompass a wide range of interests without a clear common
denominator (Bramwell & Lane, 2015, 2017; Gossling, 2009; Hardy &
Beeton, 2010; Sharpley, 2009). Many experts believe that the lack of
unanimity on the definition and theoretical basis of sustainability proves
its intrinsic failure. (Gossling, 2009; Sharpley, 2009; Twining-Ward &
Butler, 2002). (Torres-Delgado & Palomeque, 2014) shows that
"sustainable tourism" is paradoxical. Hunters (1997) sees these
"contradictions" as evidence of an adaptive flexibility that appeals to
rhetorical consensus and shows relevance to varied destination
situations that gain "weak" and "strong" approaches to sustainable
tourism implementation. Yet, a conceptual center re-conceptualizing the
concept will not assist achieve sustainability in actuality (C. lee J. Moyle
et al.,, 2018). Per (Bramwell et al., 2008:4). Researchers "are increasingly
tasked with delivering impactful research, yet if our research is not
impactful then that might be perceived as narcissistic". Disagreement
over semantics' definition is not necessarily a problem, but disagreement
over its theoretical underpinning poses several basic questions
(Sharpley, 2009), such as what should be developed sustainably?
(national wealth, local communities, biological diversity) How should
sustainable tourist development be evaluated? who leads? what
political-economic-social circumstances allow sustainable tourist
development?

According to (Z. Liu, 2003), the fragile theoretical foundations underlying
the sustainable tourism development debate often lead to arguments
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that are disjointed, theoretically flawed, and based on weak or incorrect
assumptions. (Bramwell et al., 2008) attributes this issue in part to
"disciplinary parochialism," suggesting that too many sustainable
tourism studies are conducted without considering ideas developed or
emerging from the social and natural sciences.

Sustainable tourism research tends to exclusively focus on
industry vitality by supporting the tourist-centric notion that tourism
drives sustainable development demands. Several studies also neglect
social, political, and cultural issues in favor of environmental and
economic progress (Bramwell et al., 2008; Hunter, 1997; Z. Liu, 2003;
Saarinen, 2006). Sustainable tourism research on festivals, events,
museums, or volunteer programs is less relevant to the issue and wider
audience. (2017). Since the 1980s, "alternative tourism" and
"community-based tourism" have sought to define and promote a more
holistic and ethical sustainable tourism. However, these and related
aspirations like "hopeful tourism" (Pritchard et al., 2011) and "fair
tourism" (Higgins-Desbiolles, 2008) have yet to gain traction within the
sector or among consumers, demonstrating the impracticality of
"revolutionary" reforms and logic instead of "evolutionary" reforms in
the pervasive reality of mass tourism (B. Moyle et al., 2020). "Growing in
volume but unchanging in content" is another critique of sustainable
tourism research. (Thing. 265). The literature thrives on dispersed and
often isolated case studies that do not integrate into theory or
significantly aid practice, fragmenting information. (Bramwell et al.,
2008; Cheng, 2013; Loulanskia & Loulanski, 2011). Single location case
studies in the literature imply that sustainable tourism researchers adopt
restrictive methodologies that limit their capacity to extrapolate findings
that promote sustainable tourism. Gdmez et al. (2015). Case studies are
descriptive and rarely promote critical understanding or industrial
practice (Bramwell et al., 2008). According to Sharpley (2009), the
sustainable tourism discourse has been in circles because to problems in
converting the conceptual concepts of sustainable tourism development
into a set of realistic and implementable policies and practices that are
applicable to tourism. Sustainable tourism research, like any tourism
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research, is sometimes criticized for its relevance and value to the
tourism sector. Bramwell & Lane (2017); Carter & Bramley (2002); Tribe
(2008). Sustainable tourism research has inspired new ideas. It's hard to
tell if such breakthroughs change the world. Given the vastness of
sustainable tourism research, several authors have remarked that the
tourism sector pays little direct attention to research and applies few of
its ideas. (Bramwell et al., 2008; Bramwell & Lane, 2012; Lane, 2009; Z.
Liu, 2003; Michael Hall, 2011; Sharpley, 2009). Given the industry's
tendency to prioritize commercial aims over triple bottom line concerns
(BD), other variables also call into doubt the sustainable tourism
paradigm's implementation. Moyle et al.,, 2014; Ruhanen, 2019; A.
Weaver, 2017). Several examples of "excellent practice" are referenced
in the literature and awarded, although these examples represent only a
small percentage of tourism locations. (2009). It's also opportunistic, not
ethical (DB). 2019). Tourism and sustainability are developing quicker
than the tourism industry can implement sustainable improvements,
making implementation a major factor. (2012). The concept may also be
limited to the tourism business. Sustainable tourism development is
"considered as a micro solution to a macro problem" (Sharpley & Jepson,
2011), p. 95. Hence, this comprehensive and prescriptive tourism
development strategy cannot account for the global diversity and
dynamism of individual tourism contexts.

Yet, one of the major features of sustainable tourism, especially since the
vacuum of human movement during Covid-19, is how to rearrange
tourism that has lost guests and resources in management and
destination upkeep. At least, how to boost and repeat visitor visits,
especially in new destinations that are not yet popular but have potential
comparable to established tourist attractions. Refocusing sustainable
tourism development and management techniques need this study.

Ecotourism

Sustainable development underpins sustainable tourism
development. Arida (2016) defines sustainable development as
development without resource depletion. Sustainable development
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meets the requirements of current and future generations evenly.
Sustainable development improves society to meet human needs and
ambitions. Harris in Arida (2016) describes sustainable development as
environmental, economic, and social sustainability. Thus, sustainable
tourism requires ecological or environmental development and
preservation, economic utilization for local communities, strengthening
social and cultural identities of local communities with preservation that
adapts to cultural values, and management of sustainable tourism
destinations, including planning, management, monitoring, and
evaluation in tourist areas.

Potential travelers begin the information-seeking process by
recognizing their needs based on past experiences and memories. Prior
knowledge is this internal resource. Dissatisfied with their understanding
and aware that they face an uncertain decision, they seek more
information and examine the impacts of risk (when the probable
outcome is known) and uncertainty (which exists when the probable
outcome is not known). to discover information. The authors found that
potential tourists searching for information about a site felt only
uncertainty because they did not know the end result. In this scenario,
information search depends more on uncertainty than risk. The risk
variable affects alternative evaluation, when all destination information
is gathered to imagine possible visit situations. Hence, potential tourists
who want to travel but are wary about buying a holiday will research.
Holidaymakers are more engaged than other consumers because
holidays are intangible and unpredictable, according to Gursoy and
Gavcar (2003). First-time visitors engage more (Li et al., 2008). Tourist
involvement in holidays best characterizes their behavior during
information search, visit, and return. Engagement has been shown to
increase motivational intensity, goal familiarity, perceived risk reduction,
goal image alteration, ability to absorb new knowledge, and feelings of
attachment. where.

Martin, Cossio, and Martin (2008) found that visitors with high
psychological participation (desire to travel) but low situational
connection (with the place) preserve an image. positive: they would
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suggest the destination but not return. Nonetheless, visitors with
significant psychological and situational participation have a positive
image and are happy to promote the place and repeat the experience. It
also reveals that highly involved people will spend more time searching
for information, accept fewer choices, give more weight to information,
digest more complex information, and evaluate the destination's
connected products. According to the authors, higher engagement leads
to more time spent searching for information, which affects cognitive
image gaps. Reisinger (2009) characterizes tourist visiting decisions as
the existence of wants, information search, alternative selection, visiting
actions, and post-visiting evaluation. According to the authors, higher
engagement leads to more time spent searching for information, which
affects cognitive image gaps. Reisinger (2009) characterizes tourist
visiting decisions as the existence of wants, information search,
alternative selection, visiting actions, and post-visiting evaluation.
According to the authors, higher engagement leads to more time spent
searching for information, which affects cognitive image gaps. Reisinger
(2009) characterizes tourist visiting decisions as the existence of wants,
information search, alternative selection, visiting actions, and post-
visiting evaluation.

Today's tourism locations promote similar items, such as sights, history,
and culture (Ateljevic et al., 2007; Blain et al., 2005), which increases
substitution and makes consumers more well-traveled and "market-
savvy" (Kirby, 2007). Hence, DMOs must use their competitive
advantages to establish a distinct identity to keep destinations
competitive. (2007). Destination branding increases competitiveness,
according to several research (Blain et al., 2005; Crouch, 2011; Yoon &
Uysal, 2005). Hence, modern destination managers use branding to
combat product parity, substitution, and competition. (NJ Pike, S., &
Page, 2014).

Government Interference Tourism

Intervention is dictatorial meddling in another country's internal affairs
to maintain or change conditions, situations, or goods. (Parry and Gant)
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define intervention as a totalitarian country intervening in other
countries to preserve or modify conditions. Sustainable tourism policies
are one way the government develops tourism.

The government can intervene in tourism development by regulating
land use, limiting tourist access to areas prone to damage, protecting
local culture, directing environmentally sound tourist behavior,
restricting energy use, saving scarce natural resources, reducing
pollution, and providing incentives for infrastructure (Martins et al.,
2017).

METHOD

Mixed-method research was used. This method uses quantitative and
qualitative methods to conduct a similar study. This study will also
analyze. This study uses research-based empirical measuring
instruments to examine how tourist interaction with social media affects
travel planning and destination brand performance in North Sulawesi
Province.

Gorontalo Province will conduct this research from design to reporting
in June—August 2022.

Population, Sample, and Sampling Method. Population is a
generalization of objects/subjects with specified features and attributes
determined by research to be analyzed and conclusions formed.
Population can also mean the research subject. This study includes North
Sulawesi tourists.

DISCUSSION

Validity indicates a measurement instrument's accuracy. This test
validates questionnaire questions. This allows the questionnaire
guestions to measure the study concept—the relationship between the
independent and dependent variables. This test rejects questions with
positive r-results that exceed the r-table.

To identify valid and invalid item numbers using the "Corrected Item-
Total Correlation" table. Calculated r value. The validity test is valid if r
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count >r table (at a significance level of 5%) and invalid if r count <r table.
Calculating df shows r table value (degree of freedom). The df formula is
n-2, where n is the number of samples used in the validity test. For this
study, df = 30-2 = 28, the value of r table for df (28) is 0.374, and the
significance of 0.05 two-way hypothesis is 0.374.

Reliability Test

Reliability measures how trustworthy a measurement is. If multiple
measurements on the same group of subjects yield similar results and
the subject's characteristics have not changed, the measurement results
can be believed (Ghozali, 2005). Reliability tests examine the reliability
of questionnaires that indicate variables or constructs. If one's replies are
consistent, a questionnaire is credible. Besides SPSS, the Cronbach Alpha
Coefficient Formula is used to measure questionnaire reliability:
(Ghozali, 2005).

This study will employ the Cronbach Alpha coefficient to assess item and
guestion reliability. This study will employ a Cronbach Alpha score of 0.6
to determine whether the set of questions being examined is credible.

If ais close to one, a measurement instrument is reliable. The measuring
device is dependable if the alpha coefficient (a) is greater than 0.6. If the
alphais less than 0.2, it is unreliable or has no internal consistency.

(a) Meaning
0.800-1.00

Highly

0.600 - 0.799

Tall \s0.400 — 0.599
0.200-0.399

Low \s< 0.200

Poor

From: (quantitative, qualitative, and R&D research methods, 2016)
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Cronbach Alpha tested reliability. The Cronbach Alpha coefficient > 0.60
indicates instrument reliability (if repeated studies are done with
different times and dimensions it will produce the same conclusions) and
< 0.60 indicates instrument unreliability (if the variables If the research
is repeated with different times and dimensions it will produce different
conclusions). Internal consistency increases with Cronbach Alpha.

Statistical Methods

Because abnormal data may impact the factor structure that underlies
data analysis, and one of the key assumptions for SEM analysis is data
normalcy (Andy Field, 2005; Olkin & Sampson, 2001), assuming the
statistical values of skewness and kurtosis are twice the SE of that value.
Statistically, data is regularly distributed if slope and kurtosis are within
2SE. The Otlier test determined whether data might disturb the following
analysis strategy. If the minimum sample assumption is met, outlier data
should be excluded. This study will screen participants beyond 10% of
the planned minimum sample data limit.

Modelling

The measuring model tests the scale item-construct hypothesis.
Combining content, social, and process gratification to analyze product
gratification and brand equity. (2012). According to CFA results from
earlier studies, this component's size is unidimensional, hence this
approach was employed (Bagozzi & Edwards, 1998). All models
underwent CFA testing. CFA shows that brand association and brand
loyalty are correlated over 0.90 in all three cases. Since this is the
correlation between the independent variable (brand association) and
the dependent variable (brand loyalty), multicollinearity is not a concern
(Hair et al., 2014). Standard factor loadings in individual measurement
models exhibit impairment but stabilize at 0.60 or higher. Hence, the
observed items measure latent variables in independent and dependent
constructs consistently and significantly.

CONCLUSION
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Standard factor loadings in individual measurement models exhibit
impairment but stabilize at 0.60 or higher. Hence, the observed items
measure latent variables in independent and dependent constructs
consistently and significantly.
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